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Hoffman has solid support 

By GODWIN KELLY 
MOTORSPORTS 

Last update: March 06, 2005 

Walking through the Daytona International Speedway garage area during 'Cycle Week, you see a lot of interesting things, everything from stuffed animals to super-charged mini bikes. 

But there are a couple of Championship Cup Series motorcycles with eye catching sponsor names painted on the gas tank -- NASCAR president Mike Helton and NASCAR vice chairman Jim France. 

The bikes belong to Nicole Hoffman who has worked at NASCAR for a couple years, recently transferring from hospitality to marketing. 

"I manage NASCAR's partner Web site that will soon be launched," said the perky, blonde manager of brand and consumer marketing. "It is designed to help our corporate partners increase the value of their NASCAR sponsorships." 

Her office is across the street from the Speedway, in NASCAR's national headquarters. 

Don't let Hoffman's good looks fool you. 

When you put this woman on a motorcycle, she becomes a fierce competitor, ready to prove her handlebar abilities at 140 mph. 

Nicole's husband, Jeff Hoffman, who is a Volusia County Sheriff deputy, got her interested in racing these two-wheel rockets. 

LOTS OF SUPPORT 

"Jeff has been racing for 10 years," Nicole said. "I have to credit him completely for me being in this sport. He said, 'Let's get you a 250 motorcycle. If you don't like it, fine, we'll sell the bike.' But I was hooked from the first race." 

Nicole enters the 2005 racing season with a national championship trophy on the mantle at her Ormond Beach home. Last year she topped the nation in the Ultra Lightweight Superbike amateur division. Now she's classified as an expert rider. 

"Winning that championship was extremely satisfying, and it helped when we developed a resume and a brochure to send out to sponsors," Hoffman said. 

"Sponsors want somebody who is marketable but they also want somebody who has results. That was very important. The female angle is always a selling point because we do stand out among the other competitors." 

She didn't have to travel too far to find support. Hoffman caught the eye of NASCAR heavyweights Helton and France, who both ride motorcycles for leisure. 

"They have been very supportive," Hoffman said. "Jim has motorcycle raced himself. When I started at NASCAR, I think the fact I raced was one of the reasons I got hired. They said, 'It's cool you race and understand the industry.' 

"I've asked Mike about managing a race team and he's given me a lot of advice. They have been very good to me. They are supporters in every sense of the word." 

EYEING THE AMA 

Daytona is the center of the motorcycle universe right now, not only the stream of machines on city streets, but at the racetrack. 

This is one of those rare events where amateur and professional riders share garage space and track time. 

Hoffman is like a sponge, soaking up all the little riding tricks the pros use to manhandle Daytona's new 2.95-mile road course. 

"We're looking to learn a lot," the 30-year-old racer said. "Daytona is great because we're running against guys from the American Motorcyclist Association and Formula USA. 

"The more exposure we get against the faster riders is great because we can learn so much from them." 

The Hoffmans don't race against each other. When one is on the track, the other is stationed on pit road cheering on their spouse. Both hope to make it to the AMA level someday. 

"My dream is to sometime qualify for an AMA race," Hoffman said. "I want to get to that point where I'm good enough to do that. There are a lot of racers out there. " 
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